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SOCIAL MEDIA

FROM SIDE STAGE TO MAIN STAGE

Burson Cohn & Wolfe Sports (BCW Sports) is pleased to publish the 2020

International Sports Federations Social Media Ranking.

Published for the fourth year in a row, this ranking aims to capture the social media
footprint of international sports federations and provide insightful takeaways of how

different content leads to different outcomes.

2020 has been a year unlike any other for sports federations. Despite setback after
setback, with cancellations and postponements of sporting events around the world,
the year has been revolutionary for the whole sports industry. Since matches and
tournaments were not taking place, sports fans had to look for other channels of

engagement. They found what they were looking for on social media.
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(IFs) from both the Winter and Summer Olympic programmes . In addition, for the
first time, non -Olympic IFs have also been included. This should serve to increase the

comparative and informative value of the IF Ranking.

On behalf of BCW Sports, | truly hope that you enjoy our findings. Share your
thoughts by engaging with us at @ bcwsport and use our hashtag # IFranking .

Switzerland, January 2021

Lars Haue -Pedersen
Managing Director
BCW Sports
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wi NON -OLYMPIC
BE THE ONES TO BEAT?

It should have been the year of sporting mega -
events, with athletes outperforming each other in
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platforms which is significantly more than second
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But instead, it turned out to be the year of virtual
engagement as a global health crisis pushed all
interaction between stars, fans and rights -holders
into the digital sphere, raising the role of social

media from important to central.

IFs were forced to boost their digital transformation
efforts which resulted in a significant growth of IF
social media handles in general.

In 2020, 93 active IF handles could be found on
Instagram. Together, IF Instagram followers grew

The other two non  -Olympic sports in the overall top
ten are Teqgball (International Teqgball Federation,
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Cricket, the bat -and -ball game, is one of the most
popular sports in many regions of the world.
Correspondingly, a remarkably large following on
social media is hardly surprising.

However , what is rather surprising here is the
performance of Tegball and Cheerleading. Both
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growth rate of 16.42%).

The same tendency applied to Facebook where 105
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growth rate: 9.35%). Facebook remains the most
popular social media platform in the IF world with a
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Two changes to the format
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key additions: Firstly, an overall ranking has been
included, summarising the u f gtrength on

Instagram, Facebook, Twitter, LinkedIn, TikTok and
Youtube .
And secondly, in addition to Olympic IFs, those

that are members of the Global Association of
International Sports Federations (GAISF) but are
not included on the Olympic programme are also
being taken into account

Non -Olympic Sports at the Top

Summarising the overall strength of all Olympic

and non -Olympic IFs brings exciting insights: Three
of the top ten sports federations on social media

are not part of the Olympic programme.

The International Cricket Council (ICC) is the
strongest IF on social media and is non -Olympic.
The Dubai -based world governing body of Cricket

development which is well  -reflected on social
media .

Your® @) IFs3 vihitrphave had tzapilyGodas on
increasing the popularity of their sport, have
already gone through what many traditional IFs are
forced to be'gding thrbugh right now: A digital
transformation.
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The pandemic year 2020 has confirmed that social
media is not only a platform from which to
showcase sport, but also a place where the true
relationship with fans can start
community can be cultivated.

Rand where a

Improving engagement, increasingly focusing on
community building and opening up to new
channels is the path to success. And most
importantly: The days of using social media
accounts as news platforms are over.
Entertainment is a must!

Many of the young and often non -Olympic IFs have
been taking this advice to heart for quite some

time now which is why they are in the fast lane. If

more traditional federations want to keep up, they

have to act now. Otherwise non -Olympic IFs might
soon become the new ones to beat.
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PERFORMANCE
INDICATORS

When it comes to monitoring social media channels, there is a multiplicity of
approaches. In order to generate meaningful insights about the digital performance
of organisations, it is vital to have one consistent method.

For the 2020 IF Social Media Ranking, BCW Sports adopted a three -level analysis
through which we are able to measure all of the various digital interactions between
an organisation and its followers.
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The impact of this one  -way -aspect of communication is measured with the following parameters:

Number of followers: How many followers do the IFs have on each individual social media platform?
Growth: To what extent have the IFs been able to grow their followership?
True reach: How many users do they actually reach with their posts?

Posts per day: How often are they trying to reach their followers?

SECOND, we quantified the consideration from u f gosts. This aimed at responding to the
question of how many users have actually taken note of the output. In order to do so, we have

applied two central units of measurement:

Views: How many users have looked at their posts?

Views per post:  How effectively are the posts reaching their audience?

THIRD, we analysed the engagement that IFs have been able to generate with their output. How

many followers have interacted with them?

Likes: How many likes have the followers given to u f gobts?
Comments : How many comments have followers left on the u f gosts?
Shares/retweets:  How many times has content of the IFs been shared (Twitter: retweeted)?

Interactions per post: How many interactions do the IFs receive on average per post?

Most indicators provide for an analysis for the period between the 1st of January and the 31st of
December 2020. Some others, however, are specific snapshots Rand have been pulled on January
1st, 2021.
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THE OVERALL
RANKING
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ranking is included, summarising the u f gtrength on Instagram, Facebook, Twitter, LinkedIn,

TikTok and Youtube, by looking at an aggregated number of followers and by quantifying their

ThwAdz édzLjg Ut L -bhped farfjuld Geadufing how many users the account actually reach

with their posts.

And secondly, not only Olympic IFs are taken into account, but also those that are members of
GAISF, but not part of the Olympic programme. In the following analysis, Olympic and non -

Olympics are first looked at separately and then combined.

Most followed International Sports Federation on social media

OLYMPIC IFS

1

FIFA YU t v d s Uy
2 FIBA U S I B N
3 FIVB At Uy T| Y i
4 World Rugby tsog g foiu
5 = World Athletics PTG T L
6 BUCI . ucl Uho b T4
7 @%ﬁio Badminton World Federation YTs LTt g
8 International Hockey ) )
F’H . ttd it g
Federation
°  FEI & PTee T
10 International Judo Federation T P d ot L
Data Captured 01.01.2021
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Most followed International Sports Federation on social media

NON -OLYMPIC IFS

G03Ldz T"3s0 fQafGLiLLt 3¢ wd30s3s0 [Udz uplymmkIakng §showingdz AL "t | 3 g
dominance at the top: The International Cricket Council (ICC) has almost 60 million followers across the

platforms of Instagram, Facebook, Twitter, TikTok and Youtube.
ICC - International Cricket Council @ Similar to the case of FIFA, most of the exceptional
@ 9 December 2020 at 13:02 - @ . . .
Need a good mid-week laugh? We've got you covered! SOCIaI medla reaCh Of the ICC IS based on the

HeresthnE Caye sehicolonaning ooy popularity of the sport in many parts of the world.

Universe Boss or Universal Showman? &

But not only: Time and time again, the ICC also
convinces with creative and entertaining content. As
an example, the video post of ICC on Facebook
showing funny moments of and with star cricketer
Chris Gayle was viewed more than 40 million times,
generating over 2 million interactions. No other IF
post generated as much reach and interaction in

2020. Also, the most engaging Instagram post of the

year came from the Dubai  -based federation.
Q80 am 10K comments 103K shares
Rank Federation Account Name/Username Followers

1 q{' International Cricket Council CLpf G d i
International @ICC - :
Cricket Council
SN
N International  Tegball Federation L

’ u Y f
2 FITEQ @Tegball Al T 1

International  Cheer Union ) i
u u u
@ICUcheer T oTH L

International Automobile ) !
f u u
Federation @FIA gy TH L

International Body Builder

Federation ~@IFBB_OFFICIAL N
6 International Motorcycling g3 To
Federation @FIM_live :
7 5""3 World Chess Federation U T
= @FIDE_chess :
8 wurmg World Dance Sport Federation g1 Tifl
DanceSport @DanceSportTotal '
federation
o International Floorball Federation .
u
9 JFF @IFF_Floorball pdeTr e
10 F" International Sambo Federation by T
4? @SAMBOFIAS '
Data Captured 01.01.2021

Source 5At Qo dalig0 ©dz0daylif3QsWo ©aL ) Af dzwye Qs u s FKTGOand Hoptube.Lig &zGA Q0P by 3 [ f dzwp «3 5 OdOuDp




Most followed International Sports Federation on social media

COMBINED

Putting the overall strengths of all Olympic and non

-Olympic IFs together leads to exciting insights: Three of

the top ten sports federations on social media are not part of the Olympic programme.

The International Cricket Council (ICC is the strongest IF on social media and is non
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Tegball (International

more than second

in the overall top ten are
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The rest of the overall top ten is full of the usual suspects and heavyweights that are also well

the individual categories where Olympic and non

Tegball f dzOdzwljf 3 Qs L
>0dzdzy 3gs3qQsl 4 0L YtiYagtUliPm

>w3gO0dzf gQAsfo Lj
64t L LjigzOPf UujsD HU WY ¥t -Olympicspotisdz QJ U dzy
Ugr L Ytrti P Ljis O > U

-Olympic have not been combined.

However, what is striking about the overall top ten is that the gap between fourth
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-Olympic. The Dubai -based
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top ten during the year 2021 are very likely. Candidates could be the International Automobile Federation (FIA,
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Rank

10

Data Captured
Source

Federation
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International Cricket Council

FIFA

FIBA

FIVB

World Rugby

World Athletics

International  Teqgball
Federation

International  Cheer Union

ucCl

Badminton World Federation

f dzOdzylLjf 3Qs 6f u

Followers

R S B A AR

Ut t+ 1 dt4 Ug

gt gUuty fy

|T6H}T|LI+

L T O O A

PRt U T L

uTi[HTef‘j

HTngTH[J

th|iT}jf

HT}f[T|ig

bg3JJdwp «3s0dzQusgp




us f{dzws Lif 3qds L, 8| Quf ¢ f dzQdzwlLjf3ds¢ ¢§3 U0 [Udz
COMBINED
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appearance in 2020. It can be used in addition to simple and at times misleading metrics.

The indicator is based on a machine -learning algorithm (Klear.com) that predicts the number of total views an

LiggdQAsf Odzl¢ [dzw | Qé¢fm ThwhAdz edajgUt 3¢ LiGLdz {q 3Qdzsf30r [ Ljf{ dzy
automated bots or the sporadic users.

For example, interactions from newly created accounts will count less than long -lasting relationships and
accounts. This new indicator provides a true account quality of the long -lasting relationships that IFs are

generating with their audiences.
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Olympic winner: the ICC. Heavyweight FIFA is not part of the top ten. Why? Mostly because of the absence of

the football governing body on Instagram.
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subscribers results in a low number.

Rank Federation Account Name/Username Followers
(,{' International Cricket Council . .
d y f
1 International @iCC ! TI B T i
Cricket Council
') World Rugby .
UuuyT e f
Z & @worldrugby T
RUGBY.
FIBA
u
3 @fiba gt e T A

10

Data Captured
Source

UNION
BUCI ...
£iB
L& e
+E]l
@ BADMINTON
WORLD
FEDERATION
F |/s

05.01.2021
Klear.com

FIVB Volleyball World
@volleyballworld

UCl
@uci_cycling

International Automobile
Federation  @fia.official

FEI
@fei_global

Badminton World Federation
@bwf.official

FIS Ski World Cup
@fisalpine

United World Wrestling
@unitedworldwrestling




NTERNATIONAL SPORTS
FEDERATIONS ON
NSTAGRAM

Instagram is often seen as being the land of filtered photos. However, this social media platform has been

continuously growing its reputation for its high engagement rates.
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r@ Highest number of followers on Instagram

Rank Federation Account Name/Username
1 q{’ International Cricket Council ' Dy .
@icc t !
Cricket Council
) World Rugby
u uit f uu
2 &! @worldrugby b1 ' t
RUGBY.
3 riv3 FIVB Volleyball World L e U T U
e @volleyballworld :
4 F|B.A 5ot f gt t for
@fiba : .
TS International Automobile .
X
S ‘-iu;} Federation @FIA Loy TL
UNION UCI .
. CYCLISTE . . u
6 —UCI INTERNATIONALE @UCI_CyCIIng 4t T e
=" World Athletics iy
7 mf @worldathletics tT ¢
8 pOZ International  Tegball Federation oy T L
FITEQ @Teqgball :
g United World Wrestling Viog Tol
@unitedworldwrestling :
10 International Judo Federation LUt Ty

Data Captured
Source

05.01.2021
Crowdtangle.com

@judogallery




@ Highest follower growth on Instagram

A high follower count can add brand credibility, but actually it does not say too much about the impact and

effectiveness of marketing campaigns and Instagram efforts. The follower growth rate, on the other hand,
Li 6440 3s0Q3glLjf3ds Qb §Udzf Udzw [Udz uf 3¢
other words, the way that the follower count changes is often more important than the actual number of

| was3 Qdz

followers when evaluating the Instagram performance.

For example, an IF gets 50 new followers in a month. If they started out with 500 followers, that means their
growthratewas 10% r § U3 g0 3¢

dz¥ g dz, | dzs { m o QY dztsdzwylL
followers that month, the follower growth rate would only be 1%. This metric could indicate that your

Instagram marketing is stagnating and it may be time to try a new strategy
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The ICC leads this ranking, gaining almost 5 million new followers during 2020. Their growth rate of 44.3% is

very high considering the high number of followers that they already had in the beginning of the year. FIVB

(70.9%) and BWF (5602.7%) had great growth years in 2019 but their growth slowed down during 2020.

Rank Federation

1

10

Data Captured
Source

(4

International
Cricket Council

()

woRLD
RUGBY.

riV3

———

| FIBA

. UNION
CYCLISTE
- INTERNATIONALE

WORLD.
ATHLETICS

\\

05.01.2021
Crowdtangle.com
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Account Name/Username Absolute Growth Rate

International Cricket Council
@IcC

World Rugby
@worldrugby

FIVB Volleyball World
@volleyballworld

FIBA

@fiba

International Automobile
Federation @FIA

UCl

@uci_cycling

World Athletics

@worldathletics

International  Tegball
Federation @Teqball

United World Wrestling
@unitedworldwrestling

International Judo Federation
@judogallery
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r@ Most posts per day on Instagram
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Because the more an IF communicates, the more its audience is used to seeing its content and the more they
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have to remember who the IF is, what the IF does and why they followed the IF.
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to produce the effort of remembering why the account is valuable for the audience.

While the ICC is also dominating this ranking by being by far the most active account, the International Table
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Rank Federation

1 (7]

international
Cricket Council

2 o
[TT)F
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WORLD
FEDERATION

4 rl

)

WORLD
RUGBY.

10

Data Captured
Source

01.01.2020- 31.12.2020
Crowdtangle.com
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Account Name/Username

International Cricket Council
@icc

ITTF World
@ittfworld

Badminton World Federation
@bwf.official

FIVB Volleyball World
@volleyballworld

United World Wrestling
@unitedworldwrestling

IIHF
@iihfhockey

International Hockey Federation
@fihockey

International Body Builder
Federation @IFBB_OFFICIAL

FIBA
@fiba

World Rugby
@worldrugby
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Total Posts Posts Per Day

I 18.42
9T+ 94 5.81
P T4 4.96

pT R 4.78
5T 3.19
b T of 3.07
Tt 3.01
854 2.34

851 2.33
817 2.24




@ Most views per video on Instagram

On Instagram, when a user views a video for more than three seconds it counts it as a video view and the video

gets one view count. Instagram gives a lot of importance to video, as high video views ratios are prioritised in
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@ e oo In this category, another non  -Olympic IF is

on top of the charts: Only established in

tegball @ @juventus superstars N .
@ enjoying thei new 1oy ® 2017, the International  Tegball Federation

@douglascosta @paulodybala

:@cﬂsnanoywwnext? (FITEQ) seems to have mastered Instagram
}Zﬁ:%&%csgufg‘ﬁ’u“: videos. The Budapest -based IF generates
Qsdzy ¢ £3)L30ds B3dzf ¢ | dzw 53 Oc
® delivered the five most  -watched IF videos
o —— = 2 on Instagram of 2020. The best one
. b collected over 10 million views.
Qv N

12,636,122 views

The post showing Juventus football stars Douglas Costa and Paolo Dybala

playing Tegball is the most viewed IF video on Instagram.

Views Per
Rank Federation Account Name/Username Views )
Video
'\"? International  Tegball Federation ) )
u u
L FITEQ @tegball T TiraTer TH RS TS
2 W‘ International Cricket Council ) | .
N @iCC lluTlflTJgJ |+T+gg
et
FIBA
3 @fiba J i TfYe Ty g gt 1 Ty ff
FIVB Volleyball World o )
4 @volleybaI):worId PT 0 TR
UNION UCI . . . .
S !UCI wemanonae  @UCI_cycling PTess T SATH
6 "‘,4 AIBA RBoxing e B b T L
diba @aiba_official T !
World Rughb
7 ), World Rugby U Tees TLLE v Tt
RUCBY.
Badminton World Federation
8 @WM @bw.official PETe T T
9 = World Athletics ) ) :
worLo @worldathletics LT480 Todd ‘9 Tell
e United World Wrestling B A
10 . @unitedworldwrestling TLT T R

Data Captured 01.01.2020- 31.12.2020
Source Crowdtangle.com *Only IGTV and video posts are taken into account.



https://www.instagram.com/p/B9lrFeOlI6A/

r@ Most interactions per post on Instagram

When a post generates a lot of interaction, this signals to the Instagram algorithm that the post is quality,

engaging content that more people will want to see, so the Instagram algorithm will show it to more users.
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cares more about how quickly a post receives its engagement! One of the best -known cases of this is trending

Instagram hashtags.

Also in this category, the dominance of the ICC

becomes evident: The 379 posts generating the most

interaction are all coming from cricket with the best
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The IF Instagram post __ with the highest interaction statistics
was posted by the ICC.

Interactions

. -
Rank Federation Account Name/Username Interactions Sy B
1 N International Cricket Council :
FITEQ @icc P f Tgr y Tegrd L Ter Log
2 ({{' International  Tegball Federation L TP TUL MG Ta g
iniernatfr;naf @teqba" : i :
Cricket Council
3 FIVB Volleyball World gL TolLr THU T boT L
@volleyballworld ]
FIBA pUTEf L e
4 @fiba SR
UNION UCI i Tg l f T' t J
5 !UCI IV EARATIONALE @uci_cyc"ng 3o Tf 1
6 u‘.‘ World Rugby L Tr9gv Tl g L
ﬂ"]a @worldrugby b T g
7 \') World Athletics T o T L by T UL
vl @worldathletics d
RUGBY.
8 saounron Badminton World Federation b0 T To Lt i f
FEDERATION @ bwf.official ¢
9 United World Wrestling pETU T U Pt
osp @unitedworldwrestling t
10 & FIS Ski World Cup PTY T Pt
@fisalpine t
Data Captured 01.01.2020- 31.12.2020

Source Crowdtangle.com *Total Interactions are the sum of likes and comments.



https://www.instagram.com/p/CD6fGVWlSvk/

NTERNATIONAL SPORTS
FEDERATIONS ON
FACEBOOK

Although new platforms have been causing a stir for quite some time now, Facebook is still at the heart of
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n Highest number of page likes on Facebook

Rank Federation Account Name/Username

1 é;({cgm: Iétiircnational Cricket Council GUTI U TL U
= ' g?:fBA CTL A TY
3 FIFA g[f:{; U L e I
4 X @iomationaiCheerUrion CTU T
5 F#E“\ Iéttir::;iltl)nal Teqgball Federation CTE LT
6 OB avateysar o 1504 050 1 |
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I3 Highest growth of page likes on Facebook
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change of social media requires constantly questioning and rethinking KPIs. As an example, is it still important
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more and more people are liking a page and its underlying organisation and thus an increasing number of

people start interacting with it
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Looking at this ranking helps to understand which IF Facebook accounts are the up -and -coming ones. Once

again, the category leader is a non -Olympic IF: The International American Football Federation (IFAF). This is

mainly caused by the fact that the account is a relatively small and relatively young one. Early stages of growth
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Rank Federation Account Name/Username Absolute

1 m International American Football

IFAF @IFAFMedia 254 202%
International Gymnastics )
2 Federation ~@fig.gym prrTend 88%
FIVB Volleyball World )
3 @VolleyballWorld LaaTrdy 75%
=& = World Chess Federation
— i
4 = @ChessFIDE LTl 62%
\‘ International  Tegball Federation
S FITEQ @tegball PTre T 59%
World Darts Federation
6 @DartsWDF 9T Y 59%
International Wushu Federation
7 @iwufofficial T 35%
ITF
8 @InternationalTennisFederation prAeT 29%
9 sapuvTON Badminton World Federation D - 2304
FEDERATION @b\Nfbadmlnton J J T J g 0
hRAS World Underwater Federation
10 QB = @CMAS -World Underwater y Tol g 21%
Federation
Data Captured 01.01.2020- 31.12.2020
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n Most posts per day on Facebook

Looking at how often IFs try to reach their followers on Facebook, one can see that the ICC is by far the most
3s0A0fw3Ak¢ Qsdzm Asdzy 94 | Q¢S ¢ Ljwdz [ Qo fdz0 GR [Udz guw3gOdz 0 dzQdzy
2020), followed by BWF (6.28 per day) and ITTF (6.21 per day).

Behind the ICC, there is a balanced chasing pack
with both Olympic and non -Olympic IFs. Among
them is the up -and -coming account of the
International Chess Federation (FIDE,
@ChessFIDE ) which has been growing and

developing quite significantly in the last year

& (fourth -highest growth rate). This can be at least
Mm., ==m FIDE - International Chess
%: Federation © partially attributed to the hard work of their social
@ChessFIDE - Sports - ~ -
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Among the best  -growing and most industrious IF Facebook accounts: during 2020. Only 8 of 105 IFs posted more
@ChessFIDE. frequently.
Rank Federation Account Name/Username Total Posts Posts Per Day
f({‘ International Cricket Council
1 Fniemarru‘naf @iCC ot T 4y 28.3
Cricket Council
2 PO Badminton World Federation L 6.28
o @bwibadminton ¢Te :
3 ° International Table Tennis . 6.21
o Federation @ITTFWorld 9Ts :
FIBA
FIBA
4 @FIBAbasketball 1.569 4.3
United World Wrestling
5 @ unitedworldwrestling 1.394 3.82
£ International Ice Hockey
6 @ Federation  @iihfhockey 1.374 3.76
FIvV3 FIVB Volleyball World
7 ,L @Volleyball World 1.338 3.67
Perpees International Automobile
Es
8 l‘g’r:‘j Federation @fia 1.341 3.67
a2 World Chess Federation
9 =5 @ChessFIDE 1.220 3.34
International Hockey Federation
10 FIH @fihockey 1.108 3.02
Data Captured 01.01.2020- 31.12.2020
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https://www.facebook.com/ChessFIDE

n Most views per video on Facebook

Similarly to Instagram, when a user views a video for more than three seconds it is counted as a video view and

the video gets one view count. Also, Facebook gives a lot of importance to video as high video views ratios are
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ICC - International Cricket Council posted a video to the playlist From The Vault -
ICC Match Archives.
23 June 2020- @

7 years ago today, England looked to be coasting to victory in pursuit of India's 129 for 7. Up
stepped Ishant Sharma to bowl the 18th over of a final reduced to 20-overs per side and the
game turned on its head.

The most watched IF Facebook video : the ICC post showing

the highlights of an iconic cricket match between England
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As with so many other categories, ICC is in the lead and
playing in its own league: More than 2.5 billion (!) video

views have been generated by the cricket federation
U390 3¢ tQquwdz [ULjs + t£3))30ds

The seven most watched Facebook videos posted by IFs

53 dzff ¢

were from the ICC. The most watched video post has
been viewed more than 70 million times, generating
more than 1.7 million interactions. The best non -ICC video

comes from FIVB.

and India in 2013.

Rank

Data Captured
Source

Federation

qb
International
Cricket Council

N2

FITER

riV3

BADMINTON
WORLD
FEDERATION

=

WORLD
ATHLETICS

€f¢ FEDERATION

INTERNATIONALE

Flm DE NATATION

(

A

01.01.2020- 31.12.2020

Crowdtangle.com

Views Per

Account Name/Username Video Views
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World Rugby Sevens
@worldrugby7s
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. . . 4y 4y
@InternationalTennisFederation b e T |

17

(



https://www.facebook.com/icc/posts/3505412402811164




